
TOP 
Required
SMM Skills
Worldwide Research



Table of Contents

Worldwide Research on Top Required SMM Skills  ..................................

The Research Geography ...................................................................

Most Required Skills .........................................................................

Top 10 Skills Required in the SMM Industry  ...........................................

Most Desirable SMM Skills ................................................................

Regional Social Network Preferences ..................................................

Social Networks ..............................................................................

Programs, Applications and Platforms ...............................................

SMM Search Queries, 2019 .............................................................

Search Query Topics, 2019 ...............................................................

Top Queries About Social Media Managers in Different Countries ............ 

Key Takeaways ..............................................................................

Expert Comments ...........................................................................

3

4

5

6

7

8

9

10

11

12

13

14

15



Worldwide Research on Top 
Required SMM Skills

SEMrush Academy analyzed 3000+ SMM job roles on Monster and Indeed, two large job 
search sites. 

We analyzed SMM job offers in the UK, Canada, the USA, Australia and India to find out 
which skills employers want to see in their ideal candidates.

We reviewed job offers for Social Media Specialists, Social Media Managers and Social 
Media Strategists.
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The Research Geography

Canada
100+ job offers 
reviewed

USA
2000+ job offers 
reviewed

UK
300+ job offers 
reviewed

India
300+ job offers 
reviewed

Australia
50+ job offers 
reviewed

Number of job offers reviewed worldwide*

*We analyzed only job offers with an exact match of the position names due to the fact that many vacancies include 
different specializations and it is common to find marketing specialist/social media specialist and digital marketing 
manager in the same job offer.
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Most Required Skills

SEO

Editing

Google
Analytics

Web design

Video
editing

Metrics

Content
management

21%

22%

16%

8%

6,2%

25,9%

11%

The above data represents the employer's requirements mentioned in the job offers and can differ for each particular  
job offer. The percentage shows the number of mentions of a particular skill in the total number of SEO job offers.

Writing

Analytics

41%

40%

58%
Strategy
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TOP 10 Skills Required  
in the SMM Industry

USA India Canada

1 Strategy 62% SEO 36% Strategy 54%

2 Writing 47% Strategy 18% Analytics 44%

3 Analytics 43% Analytics 15% Writing 42%

4 Metrics 30% Google Analytics 13% Editing 31%

5 Editing 25% Writing 11% SEO 27%

6 SEO 19% Metrics 11% Google Analytics 21%

7 Google Analytics 17% Marketing channels 10% Metrics 19%

8 Content management 13% Keyword 10% WordPress 18%

9 Video editing 7% Editing 6% Content management 12%

10 WordPress 6% Ad Campaigns 6% Web design 11%

Australia UK

1 Strategy 69% Strategy 50%

2 Analytics 39% Writing 33%

3 SEO 25% Analytics 30%

4 Writing 22% SEO 16%

5 Editing 21% Google Analytics 14%

6 Google Analytics 19% Editing 11%

7 Metrics 13% Metrics 10%

8 Video editing 9% CRM 5%

9 Content management 6% Content management 5%

10 WordPress 4% Marketing channels 4%

The percentage shows 
the number of mentions 
of a particular skill in the total 
number of SMM job offers.

6



Most Desirable SMM Skills

SMM requires a wide range of skills. Besides good verbal and communication skills, 
a strong sense  of responsibility and proactive attitude, it is crucial to understand  
numbers and statistics and to be able to handle multiple projects. 

1. It is essential to have a strategic way of thinking and to be able to create, maintain and 
measure social media campaigns. Creating content within the framework of the general 
strategy makes it more relevant and effective than occasional ad hoc posts. 

2. The ability to write and edit content is essential for a social media specialist today. 

3. Deep understanding of statistics and important social media metrics is extremely im-
portant for an SMM professional. This includes analytics of current campaigns, tracking  
and analyzing metrics and keeping an eye on modern trends in order to find the best and 
relevant ways of focusing your content strategy. 

4. Nowadays, a social media manager is not just the person who creates posts for social 
networks, it is important to know SEO basics to be able to create engaging content that 
will also be ranked highly by search engines. 

5. Good knowledge of presentation tools and graphic editors is also important for a good 
SMM specialist, as well as familiarity with video editing tools.  

To be the best in the area it is important to understand the Fundamentals 
of SMM, so visit SEMrush Academy to take a free course with a true SMM 
expert, Neal Schaffer. 

Enroll for free
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Regional Social 
Network Preferences

A great knowledge of social networks is a must for a professional SMM specialist. Here are 
the most frequently mentioned social networks in the analyzed job offers.

USA India Canada Australia UK

1 Facebook 62% Facebook 36% Facebook 54% Facebook 69% Facebook 50%

2 Twitter 47% Instagram 18% Instagram 44% Instagram 39% Twitter 33%

3 Instagram 43% LinkedIn 15% Twitter 42% YouTube 25% Instagram 30%

4 LinkedIn 30% Twitter 13% LinkedIn 31% Twitter 22% YouTube 16%

5 YouTube 25% Pinterest 11% YouTube 27% LinkedIn 21% LinkedIn 14%

6 Pinterest 19% YouTube 11% Pinterest 21% Pinterest 19% Pinterest 11%
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Social Networks 

Facebook seems to be the most mentioned social network in SMM job offers around the 
world, followed by Twitter and Instagram.

It is surprising how popular Pinterest is becoming; in India, it has even overtaken YouTube. 

Another interesting point is the mentioning of Stories in job vacancy descriptions. Stories in 
social media are converting to a powerful tool for engaging the audience. 

58%
Facebook

49%
Twitter46%

Instagram

27%
LinkedIn

27%
YouTube

17%
Pinterest

The above data represents employers’ requirements mentioned in job offers and can differ with the popularity of each 
social network.

USA India Canada Australia UK Total

Stories 14% 2% 13% 7% 9% 12%
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Programs, Applications 
and Platforms

We all know that using certain platforms and applications can help a lot with the everyday 
routine of whatever digital marketing specialist. SMM is no exception.

In some job vacancies, the ideal candidate sought will have a high degree of proficiency in 
particular tools and programs. 

Among the most popular tools mentioned were Adobe applications and Photoshop in par-
ticular.

Microsoft Office is almost obligatory for most roles nowadays, so it’s no surprise that it is 
not mentioned in all the offers as proficiency in it is assumed.

Among professional platforms, Hubspot and SEMrush were mentioned. 

USA India Canada Australia UK

1 Adobe 
products 20% Photoshop 7% Photoshop 31% Adobe 

products 21% Photoshop 13%

2 Photoshop 18% Adobe 
products 2% Adobe 

products 20% Photoshop 13% Adobe 
products 9%

3 Microsoft 
Office 13% Microsoft 

Office 2% Hootsuite 15% Hootsuite 12% Hootsuite 8%

4 Hootsuite 10% Hootsuite 2% Microsoft 
Office 12% Hubspot 4% Microsoft 

Office 3%

5 Hubspot 2% Hubspot 0% SEMrush 2% Microsoft 
Office 3% Hubspot 1%

6 SEMrush 1% SEMrush 0% Hubspot 1% SEMrush 1% SEMrush 0%

Top programs and platforms (all countries)

Photoshop

16%

Adobe

16%

Microsoft Office

10%

Hootsuite

9%

Hubspot

2%

SEMrush

1%

Although the share of each tool varies slightly among countries, Adobe leads in all of them. 
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SMM Search Queries, 2019
We decided to explore what people would like to know about social media using SEMrush 
and to identify areas that lack information.

The results show that most questions refer to social media definitions, its usage and in-
fluence, and also questions about whether particular platforms can be considered social 
media. 

Keyword  Search Volume *

What is social media 24 100

Is youtube social media 5 400

How many people use social media 3 500

Why social media is bad 3 410

What is social media marketing 2 120

How to become a social media influencer 1 920

Is reddit social media 1 770

How does social media affect teenagers 1 730

Is whatsapp social media 1 390

How does social media affect teens 1 300

* Sum of average monthly search volumes for US, UK, AU, CA, IN
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Search Query Topics, 2019
We have also divided the most popular Google queries about social media into several 
topics. According to the results, most queries are dedicated to definitions of social media 
and particular platforms and social networks. There are a lot of queries about the influence 
of social media on teenagers, children etc., and also queries to clarify whether it is good 
or bad. 

Users also want to know how to earn using social media and how to become an influencer. 
Users are also concerned about the metrics of social media and ways of doing SMM.

Topic  Search volume *

Definitions of social media  26 930

Queries about particular platforms 8 560

Is social media good or bad? 4 520

Social media influence 4 070

Audience 3 500

How to earn with social media 3 220

Metrics of social media 1 690

How to do SMM  620

* Sum of average monthly search volumes for US, UK, AU, CA, IN
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Top Queries About Social Media 
Managers in Different Countries

We decided to check the most popular question — queries about social media managers. 
So, what do people ask in different countries?

USA Vol. India Vol. Canada Vol.

1 How much do social 
media managers make

880 What is a social media 
manager

170 How to manage multiple 
social media accounts  
for business

90

2 How to become a social 
media manager

880 How to become a social 
media manager

110 How to manage social 
media content

90

3 What does a social media 
manager do

590 What is social media  
management

110 How to manage your 
company's social media

90

4 What is a social media 
manager

590 How to manage 
a business social media

90 What do social media 
managers do

90

5 How to be a social media 
manager

480 How to manage multiple 
social media accounts 
for business

90 What is social media  
management tools

90

Australia Vol. UK Vol.

1 How to manage  
a business social media

90 How to become a social 
media manager

110

2 How to manage multiple 
social media accounts  
for business

90 What is a social media 
manager

110

3 How to manage social 
media content

90 How to become 
a successful social media 
manager

90

4 Is hootsuite a social 
media management tool

90 How to get hired as 
a social media manager

90

5 What do social media 
managers do

90 How to manage
a business social media

90

*Average monthly search volumes
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Key Takeaways
1. For SMM candidates, the most important skill is the ability to think strategically  

and to implement different social media campaigns into the general strategy, and, of 
course, being able to form the given strategy. 58% of job offers mentioned Strategy in 
their list of requirements.

2. Then, writing (41%) and editing (22%) are crucial for a good SMM specialist, which is 
logical. One cannot evaluate content without excellent writing and editing skills. 

3. Not only producing content but measuring it is important for a modern social media spe-
cialist. Requirements for analytics were mentioned in 40% of the job offers; 26% defined 
knowledge of SMM metrics as a key skill. Then 16% of positions require that a candidate 
should be aware of Google analytics and know how to work with it. 

4. SEO has become an essential part of every field of digital marketing. Creating content 
that will never be seen in SERP makes no sense, but bad content will never appear there. 
So, a balance between creating good content and using SEO practices to make it visible 
is needed. 21% of job offers mention familiarity with SEO as a requirement.

5. Content should be creative and diverse to attract an audience, so content management 
(11%) and some basic knowledge of video editing (6%) are in the top 10 skills. 

6. Facebook is a leading social network in all of our research locations. Twitter is in 2nd 
place in the UK and USA, while in India, Canada and Australia Instagram occupies 2nd 
place. 

7. In the USA, Canada and the UK, the share of SMM job offers where Pinterest was men-
tioned is quite high. 

8. On average, 12% of job vacancies reviewed in the research mention “stories” as a desir-
able skill for a candidate. 

9. Adobe products (16%) and Photoshop (16%) in particular were most frequently men-
tioned in the vacancy descriptions.

10. Among digital marketing platforms that candidates must be familiar with, Hubspot (2%) 
and SEMrush (1%) were mentioned.  

11. The most popular search queries in the SMM area are about SMM definitions and partic-
ular social networks. 
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Expert Comments

I found it very interesting that STRATEGY was the most sought-after skill for SMM man-
agers. SMM is now entering its second decade, so instead of just “doing” social media, 
companies need to be smart, strategic, and really evaluate social media marketing like all 
of their other marketing channels in terms of its ROI. This shows the increasing maturity 
of the SMM industry, I believe.  This goes hand-in-hand with ANALYTICS and METRICS 
coming in third and fourth, to be able to create KPIs for an SMM strategy and then be able 
to measure and analyze its effectiveness.  

What is interesting is that the #2 skill, WRITING, you would think is not a managerial-level 
skill, but since content is the currency of social media, the importance of storytelling and 
being able to effectively convey a message is as important now as it has ever been. Finally, 
I thought that visual content skills like video editing and perhaps even image manipulation 
might be regarded as a more popular skill, but perhaps these are skills not associated with 
an SMM manager but with a specialist. 

As for the importance of platforms, of course, although there is a lot of negative flack 
about Facebook, it can’t be ignored as the largest social network. What is interesting  
is that the second-largest social network, Instagram, did NOT come in second in the US 
and UK, where Twitter was second. For those that think Twitter is dead, evidently that 
is not the case! I was also surprised to see the strength of Pinterest in India, where it was 
deemed a more important social network than YouTube! Clearly as an SMM manager you 
have to have all of your bases covered! 

As for the SMM manager skills by country, SEO is still very much in demand in India 
because I think that Indian agencies and freelancers do so much of the world’s SEO work! 
Other than that, the results were very similar as to the general results.

Neal Schaffer 
CEO, PDCA Social | Social Media Speaker, 
Consultant, Author & Educator

https://nealschaffer.com
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"If you are interested in SMM,  
my new book, The Age of Influence:  
The Power of Influencers to Elevate Your 
Brand is a helpful guide for those who 
want to create and implement a highly 
effective and sustainable influencer  
marketing plan."

— Neal Schaffer

Available at
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Expert Comments

Strategy, copywriting, analytics, and the synthesis of that data to better inform process are 
all must have —  not nice to have —  skills for any social media marketer.

Rebekah Radice 
Product Marketing Specialist, Tailwind

It comes as no surprise that Strategy, Writing and Analytics are the top three skills that are 
required by a business when looking to hire an SMM. I would personally like to see metrics 
higher up the list though. 

It's a common misunderstanding among marketers and business owners that metrics and 
analytics represent the same thing, and they are both very different. 

Metrics is the 'what', Analytics is the 'so what now?'

Metrics are what you measure to gauge the performance and progress within a company 
or your marketing campaigns, whereas analytics uses the metrics data to help make 
informed decisions on how to move forward. You can't have analytics without metrics,  
and if analytics is a skill you wish your SMM to have, then making sure they understand 
the key differences between the two, and how to use them, is a must. 

Chris Wyatt 
Digital Marketing & Competitor Research Consultant 
Co-Founder of Euro Digital Partners

https://www.eurodigitalpartners.com
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When it comes to social media platforms, it's no surprise that Facebook, Instagram, 
Twitter and YouTube top the list. These are the go-to and most talked about platforms for 
businesses to promote themselves on. However, keep in mind that there are many social 
networks out there where you can build an audience and market your products or services. 

For example, TicTok and Quora. TicTok now has more than 500 million monthly active 
users, 26 million of them being from the US. Quora has over 300 million active users,  
40 million being from the US. We did a small test over a week, answering questions related 
to marketing on Quora. The results — we managed to receive just over 1500 website visits 
organically, which turned into $300 profit on one of our products. Take the time to provide 
value in each question you answer, and you will see the rewards.

My advice, test the less talked about platforms and see how you can use them in your 
business to find and attract your target market. 

Stories are also a great way to promote and create engagement in your business. If done 
right, stories can create a FOMO (Fear Of Missing Out) element as your posts will only be 
around for 24 hours, prompting your customers to jump on so they don’t miss out!  

Stories are becoming more popular in the influencer and entrepreneurial world, although 
there is an excellent opportunity for all business owners to benefit from posting con-
sistently to their followers. They are a great way to show your personality and give your 
customers behind the scenes access they would otherwise not see. 

Although Photoshop and Adobe are excellent skills for an SMM to have, I don't believe 
them to be must-have skills for all SMM roles. These skills require a lot of time to learn, 
and even then creating this quality content takes time away from your SMM’s other 
responsibilities. Depending on how much needs creating, I'd consider hiring a separate 
content creator or graphic designer, leaving your SMM to manage social profiles. 

In the future, SMMs will have more pressure to deliver the results clients expect. 
With human attention levels decreasing, we have to become more creative to stay relevant 
and keep our audiences engaged. Always look for new social platforms, and potential  
advertising channels that are being released — you never know what will take off next.
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Go to the 

SEMrush Social  
Media Toolkit Course 

and discover practical ideas that every 
SMM specialist needs to know!

http://smr.sh/Stb



